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European Cities Marketing holds the first dinner with chief executives of European 
capital cities 

 

European Cities Marketing held the very first dinner gathering Chief executives of Capital cities on December 
17 in Malahide Castle, Dublin. 

Commenting on this inaugural event, 
Frank Magee, President of European 
Cities Marketing, said : “With half of the 
European Capital cities, together with the 
top 10 cities in bednights and the top 10 of 
the Congress cities, this new grouping 
offers great possibilities to learn from each 
other and work together. The interest 
generated among CEOs to stimulate 
discussion of significant tourism issues has 
undoubtedly proven to be a success.” The 
cities of Athens, Amsterdam, Barcelona, 
Belgrade, Biarritz, Brussels, Copenhagen, 
Dublin, Geneva, Luxembourg, Nottingham, 
Oslo, Paris, Prague, Zagreb and Zürich 
have been part of this introductory event. 

The key topic which naturally emerged was the relations with authorities at the local, regional or national 
level. Discussions arise on how to improve the importance of tourism and congresses at local constituency 
level, European cities being the power engines of tourism development, economy, investment, events, 
culture, transport, connectivity, and having all facilities to host events and congresses.  

This dinner was organised in partnership with IMEX, with whom ECM is co-organising the Politicians Forum.  
“For this 6th edition on April 22, 2008, the Forum demonstrates the value of the meetings industry by 
focusing on return on investment and benchmarking. It allows politicians and the leaders of major 
international associations to share experience and information through case studies,” explains Ray Bloom, 
chairman of IMEX. 

Frank Magee concludes in announcing that this first dinner is the first one of a long tradition that will take 
place annually. More information will follow in 2008. 
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Note to editors: 

European Cities Marketing is the leading professional network promoting and linking the interests of European cities in 
the leisure and convention sectors. The network connects more than 130 major cities from 30 countries. 
 
European Cities Marketing aims to strengthen city tourism by: 

• giving sales and marketing opportunities,  
• communicating information  
• sharing knowledge and expertise  
• educating  
• and working together on an operational level.  

By offering a common platform to members to share expertise and work together in a unique way, members and 
potential members will automatically learn and benefit from developing their professional interest beyond the national 
borders and outside their own environment. 
 
 
CONTACT : 
 
European Cities Marketing – Service Centre – 29 D rue de Talant, 21000 Dijon – France 
flavie@europeancitiesmarketing.com / www.europeancitiesmarketing.com 
Tel: +33 380 56 02 00 / Fax +33 380 56 02 05 
 

A Photo from the first CEOs dinner of European Capital cities is available from European Cities Marketing Service 
Centre. 


