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What will it take to be a truly successful 

international events and meetings destination?

Dear friends and colleagues,

It is a great pleasure to welcome you all to European Cities Marketing Annual Conference & General Assembly, 
preceeded by the City Break Exhibition, in Göteborg on June 15–20, 2009.

The 4th CITY BREAK EXHIBITION will open our programme. Göteborg, the international seaport and trading city of 
Scandinavia, will welcome you during the best possible time of the year – the Swedish Midsummer Week – with old cultural 
traditions, dining and dancing (with flowers in your hair), and hopefully a sun that never goes to rest among all the islands in 
the western archipelago. 

You will be accompanied by the football stars of tomorrow since at the same time the city hosts the, UEFA UNDER 21 EURO-
PEAN FOTBALL CHAMPIONSHIPS, as a pre-event to the bidding for the Euro 2016. Göteborg, as a beautiful and modern 
meetings and event city, is an ideal place to have the 4th City Break Expo on June 15-16 2009. Attend and meet international 
buyers together with your business partners using the highly successful format of pre-scheduled one-to-one appointments. 
City Break Expo is an exclusive business opportunity not to be missed. Make sure to register and book your place now!

“EVENTS AND MEETINGS IN THE CITY” is the theme of this year’s Annual Conference. The goal of the conference is to 
answer the question “What will it take to be truly successful as an international meetings and events destination in the future?”

The focus will be within three areas: •  Sport Events  •  Meetings  •  Festivals & Cultural Events

International top class keynote speakers will give their views on respective issues, followed by discussions in working groups. 
The groups will be moderated by professional and academic experts to create a dynamic environment. All members will have 
the opportunity to play their part in the seminar. Together, by sharing best practices and experiences on the European and 
worldwide level, we will try to explore and define some real active projects to bring to the market. Are you interested to take 
part and become one of the winners of tomorrow? Register and book now –  You are welcome!

Göteborg will do its utmost to make you feel welcome to our city during the best part of the year – the Swedish Midsummer 
week. We can assure you that it will be worth the trip and that you will have a lot of memorable experiences to take with you 
back home.

Looking forward to seeing you in Göteborg!

Frank Magee
President
European Cities Marketing

Leif Nilsson
CEO
Göteborg & Co

City Break Exhibition June 15-16 2009
European Cities Marketing June 17-20 2009
Annual Conference & General Assembly  

Tom Jenkins
Executive Director
European Tour Operators Association



Swedish Midsummer

Swedish summer nights are truly magic. It never gets really 
dark, wildflowers line the roads and fill the fields, the air is 
warm and the sea sparkles of sea-fire. One of the most beloved 
Swedish traditions is celebrated in the summer. Midsummer 
is an old pagan celebration, dating back to the Viking Era. The 
original purpose was to celebrate the fertility of the summer 
and the midsummer pole was a phallic symbol “impregnating” 
Mother Nature. It is believed to be a magical and supernatural 
time when the forces of the nature are stronger than ever and 
therefore it was considered a good night to perform rituals to 
look into the future. The arrival of Christianity made midsum-
mer the holiday of John the Baptist but in modern times it 
has become more of a celebration to the glory of summer and 
to light. Midsummer’s Eve is a lively and colourful feast with 
music, dancing and entertainment, garlands of flowers in the 
hair, traditional Swedish cuisine, such as herring and potatoes, 
strawberries, beer and aquavit. On this magical night, you just 
might see trolls peeking behind the trees or fairies dancing 
in the fog over the meadows. Midsummer is the magical time 
when the days are longest and the nights are shortest. The 
summer solstice is the actual day on which the sun climbs to 
its highest point in the sky.   



Sunday June 14
Stand set up for all exhibitors and registration for Buyers,  
Exhibitors and Press

Monday June 15
09:00 – 09:15	 Welcome address

09:15 - 10:45	� Supplier meets Buyer session

11:00 - 12:55	� Pre-scheduled appointments x 6

13:00 - 14:30	 Lunch

14:30 - 17:45	� Pre-scheduled appointments x 10

Evening	�	  Welcome reception at Liseberg            	
	 Amusement Park

Tuesday June 16
09:00 - 11:35	� Pre-scheduled  

appointments x 8

11:45 - 13:00	� Seminar / free networking session

13:00 - 14:30 	 Lunch

14:30 - 17:45	� Pre-scheduled appointments x 10

Evening	�	  	 Traditional Swedish Midsummer 	
		  celebration at New Elfsborgs Fort

		    

           citybreak 2009
               June 15–16 swedish          

E v e n t s  a n d  m ee  t i n g s  i n  t h e  c i t y

    

About ETOA
City Break 2009, organised by Reed Travel Exhibitions 
& ETOA in partnership with ECM, is the only trade event 
dedicated to European city tourism.  
ETOA was founded in 1989 by a group of tour operators 
who wanted representation in Europe.  After 19 years 
ETOA still remains the only trade association offering Eu-
ropean level representation for the interests of inbound 
and intra-European tour operators, wholesalers and their 
European suppliers. Today, ETOA is the voice of European 
Inbound Travel, with over 400 Members.

WEDNESDAY JUNE 17
09:00 - 09:05	 Welcome

09:05 - 09:30	 Events and the Community			 
		  Prof. Donald Getz,
	 	 Centre for Tourism, 
		  Gothenburg University & Haskayne School  
		  of Business, University of Calgary & School  
		  of Tourism, University of Queensland.	

09:30 -10:00	 The Economic impact of Mega-Events   		
		  Prof. Tommy Andersson, Centre for 		
		  Tourism, School of Business, Economics 		
		  and Law, University of Gothenburg.    	

10:00 - 10:30	 Coffee Break 

10:30 - 11:00	 Urban Paradise revisited - an epistemological, 		
		  client-centered approach to Corporate Events		
		  Prof. Ulrich Wünsch, International 		
		  University of Applied Sciences Bad 		
		  Honnef, Bonn.                                   	

11:00 - 11:30	 Perspectives and Metaphors of Event          	
		  Networks 		                                        
            		  Dr. Mia Larson, Centre for Tourism, 		
		  School of Business, Economics and 		
		  Law, University of Gothenburg. 

11:30 - 13:00	 Lunch	  

13:00 - 13:45	 A Kaleidoscope of Opportunity: Re-Focusing 	
		  Events in the twenty-first Century 		
		  Dr. Joe Goldblatt, CSEP, Queen 		
	                	 Margaret University, Edinburgh.                       

13:45 -15:15	 Parallel Sessions

15:15 - 15:45	 Coffee Break

15:45 - 17:15	 Parallel Sessions

19:00		  Reception at The School of Business,		
	                  Economics and Law, University 			
		  of Gothenburg supported by Routledge,      		
		  Taylor & Francis Group.                         		
		  Launch of Journal of Policy Research            	
		  in Tourism, Leisure and Events 

RESEARCH SYMPOSIUM

June 17 At the School of Business, 
Economics and Law, University of 
Gothenburg 					   
Preliminary Programme

Preliminary Programme
exhibition centre

Optional for ECM delegates



european cities marketing annual conference and general assembly June  17–20 2009 
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TUESDAY June 16
18:00		�  Working Group  

Research & statistics 

Wednesday June 17
09:00 - 10:00	� Common Steering  

Committee meeting

10:00 - 10:30	 Coffee Break

10:30 - 12:00	� Steering Committee Tourism meeting

10:30 - 12:00	� Steering Committee  
Conventions meeting

12:00 - 13:30	 Lunch

13:30 - 15:30	 Meetings Committee meeting

13:30 - 15:30	 Working Group Communication PR

15:30 - 15:45	 Coffee Break

15:45 - 16:45	 Working Group TIC

15:45 - 17:45	 Working Group City Cards

15:45 - 18:45	 Board meeting

16:45		�  Visit to Gothenburg TIC

19:00		  Reception at The School of Business,	
		  Economics and Law University 		
		  of Gothenburg supported by Routledge,      	
		  Taylor & Francis Group.                         	
		  Launch of Journal of Policy Research            	
		  in Tourism, Leisure and Events 

*�Time schedule correct at time of going to press. ECM                    
reserves the right to amend these details when necessary

Thursday June 18
08:00 - 08:45	 �PRESIDENT’S BREAKFAST

This breakfast is open to all potential mem-
bers  and new members attending the annual                     
conference for the first time.

08:45 - 09:10	� Welcome to ECM and Göteborg

Events and meetings in the city
“What will it take to be truly successful as an international                   
meetings- and events destination in the future?”

09:10 - 10:00	 Events and Meetings in the city - Holistic view. 	
		  Claes Bjerkne, former CEO Göteborg & Co,    	
		  former President European Cities Marketing.

10:00 - 12:30	 Seminar Part I

Sport Events:             Christian Milz, European Athletics                   	
		  Director General, EAA (European Athletic           	
		  Association).

		  Prof. Donald Getz, Centre for Tourism, 		
		  Gothenburg University & Haskayne                     
         		  School of Business, University of 		
		  Calgary & School of Tourism, University of 		
		  Queensland.
			             			   	
11:00 - 11:30	 Coffee Break		

Meetings:		  Dr. Layth Bunni, CEO Congrex Holding BV
						    
                          	 Rob Davidson, Senior Lecture in Business 	
		  Travel & Tourism, University of Westminster.

	 	 Anna Frick, President, IPCAA (International     	
		  Pharmaceutical Congress Advisory Association) 	
		  and Marketing Services Director, Astra Zeneca.

13.00 - 14.00 	 Lunch

13:00 - 14:00	 Friendship Group Lunch

Festivals & 
Cultural Events:  	 PROF. Rhodri Thomas, ITT                  		
		  Chair of Tourism and Events Policy,                      	
		  UK Centre for Events Management,                 	
		  Leeds Metropolitan University.

	 Keynote speaker Festivals TBD

15:00 - 18:00	 Seminar Part II - Parallel breakout sessions     	
					                    		
		  Each “breakout session” will be led by 	          	
            		  one professional expert and one 		
		  academic expert. The working groups 		
		  shall come up with 1-3 ideas / proposals  
		  about how to develop events and 		
		  meetings in a successful way. 

19:30 - 00:00	� Welcome reception at Liseberg                      
Amusement Park.

E v e n t s  a n d  m ee  t i n g s  i n  t h e  c i t y

WEDNESDAY JUNE 17
09:00 - 09:05	 Welcome

09:05 - 09:30	 Events and the Community			 
		  Prof. Donald Getz,
	 	 Centre for Tourism, 
		  Gothenburg University & Haskayne School  
		  of Business, University of Calgary & School  
		  of Tourism, University of Queensland.	

09:30 -10:00	 The Economic impact of Mega-Events   		
		  Prof. Tommy Andersson, Centre for 		
		  Tourism, School of Business, Economics 		
		  and Law, University of Gothenburg.    	

10:00 - 10:30	 Coffee Break 

10:30 - 11:00	 Urban Paradise revisited - an epistemological, 		
		  client-centered approach to Corporate Events		
		  Prof. Ulrich Wünsch, International 		
		  University of Applied Sciences Bad 		
		  Honnef, Bonn.                                   	

11:00 - 11:30	 Perspectives and Metaphors of Event          	
		  Networks 		                                        
            		  Dr. Mia Larson, Centre for Tourism, 		
		  School of Business, Economics and 		
		  Law, University of Gothenburg. 

11:30 - 13:00	 Lunch	  

13:00 - 13:45	 A Kaleidoscope of Opportunity: Re-Focusing 	
		  Events in the twenty-first Century 		
		  Dr. Joe Goldblatt, CSEP, Queen 		
	                	 Margaret University, Edinburgh.                       

13:45 -15:15	 Parallel Sessions

15:15 - 15:45	 Coffee Break

15:45 - 17:15	 Parallel Sessions

19:00		  Reception at The School of Business,		
	                  Economics and Law, University 			
		  of Gothenburg supported by Routledge,      		
		  Taylor & Francis Group.                         		
		  Launch of Journal of Policy Research            	
		  in Tourism, Leisure and Events 

Preliminary Programme*
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Friday June 19	
08:00 - 09:00	 Meetings Committee Breakfast

09:00 - 11:00	 Seminar Part III

		  Presentations from the three  
		  breakout sessions.

		  The best proposals from the “Breakout  
		  sessions” will be presented, discussed 		
		  and analyzed during a plenum session. 

		  The delegates/participants will vote for                	
		  the best proposals to be tested/implemented  	
		  in reality. Cities, as well as researchers/uni-	
		  versities, who are interested in participating 	
		  may volunteer as candidates.

11:00 - 11:30	 Coffee Break

11:30 - 13:30	 Working Group Events and Culture  
		  in European Cities

11:30 - 13:30	 Working Group Industry Trends

11:30 - 13:30	� Working Group Online  
Marketing & Sales

11:30 - 12:30	 Knowledge Group City Cards

11:30 - 12:30	 Discussion Forum Client Oriented Activities

12:30 - 13:30	� Knowledge Group Research & Statistics

12:30 - 13:30	 Knowledge Group TIC

13:30 - 14:30	 Lunch

14:30 - 15:30	 Knowledge Group Online Marketing & Sales

14:30 - 15:30	 Lead Exchange

16:00		  Buses departure for Nääs Castle

16:30 - 01:00	� Traditional Swedish Midsummer Celebration 	
at Nääs Castle. Dinner and dancing.

E v e n t s  a n d  m ee  t i n g s  i n  t h e  c i t y

	
09:30 - 11:30 	 General Assembly

optional post tours
City Sightseeing € 50

See the sights of Göteborg, a beautiful harbour city with a 
network of canals and wide boulevards. Visit the stunning 
waterside Opera House, the impressive Art Museum, historical 
Haga Old Town – full of cobbled streets, cosy cafes and shops – 
take a Paddan boat ride along the waterways and see  the city’s 
colourful gardens and parks. This fascinating afternoon will start 
with a tasty lunch offering some of the best in West Sweden’s 
renowned cuisine.

Archipelago exploration € 70

Explore the scenic archipelago that lies on Göteborg’s doorstep. 
The scattering of rocky isles offers a soothing environment 
in which to relax and provides an idylic playground for water 
activities from sea kayaking to sailing. Visit Marstrand Island, 
full of sailing boats and picturesque wooden houses, for a taste 
of life by the sea. This afternoon trip starts with lunch.

An archipelago adventure € 95

Experience the beauty of the Bohuslän archipelago which 
stretches northwards from Göteborg to the Norwegian border. 
Take in the otherworldly atmosphere out on the waves and visit 
peaceful fishing villages that are dotted around the islands. A 
highlight of this tour will be lunch   with a flavour of the sea.

Saturday June 20



conference fees
	 before May 15	 after May 15

ECM Members/Researchers                     € 399	                  € 449

Third delegate and more		      € 349	                  € 399

Non-member		      € 499	                  € 549

Accompanying person may take part in the social programme and din-
ners, Thursday € 45 and Friday € 75.

To register 
Please visit www.europeancitiesmarketing.com 

Payment conditions
Full payment is requested by the given date of your invoice; pay-
ment of conference fee is due before arrival/departure to Svenska 
Mässan Travel Service. Payment by credit card. The hotel is paid 
upon arrival.

The voucher is valid for payment only for given dates and regis-
tered names.

Extra nights and other costs shall be paid by the guest at the hotel 
at the standard rates.

Company agreements, discounts or other reward programmes are 
not applicable.

Cancellation policies
Hotel

Changes and/or cancellations have to be made directly to 
reseservice@svenskamassan.se

When the booking is confirmed until 01/05/2009, no charge will 
be taken.

For any written cancellation between 02/05/2009 and 22/05/2009 
one night will be charged as a cancellation fee.

For any written cancellation between 23/05/2009 and 15/06/2009 
two nights will be charged as a cancellation fee.

No show will be charged at the full amount. Check carefully that 
dates and hotel are correctly stated on your confirmation invoice.

Conference fees

Any cancellation must be sent in writing to  
grit@europeancitiesmarketing.com. In case of cancellation before May 
30, the fee will be refunded entirely. After this date € 100 administration 
fee will be charged. 

Hotels

Hotel Gothia Towers   Headquarter hotel

Distance to Swedish Exhibition Centre 0 m        
Single room € 135 Standard € 167 Design € 199 Executive
Double room € 167 Standard € 188 Design € 220 Executive
Number of hotel rooms 704

Quality Hotel Panorama  Eklandagatan 51-53

Distance to Swedish Exhibition Centre 600 m
Single room € 105
Double room € 150
Number of hotel rooms 339

Scandic Hotel Opalen Engelbrektsgatan 73

Distance to Swedish Exhibition Centre 300 m
Single room € 110 
Double room € 120 
Number of hotel rooms: 242



Strategically Located in a Beautiful Region

Göteborg is situated in the heart of Scandinavia, between the Swedish, Danish and Norwegian capitals. The strategic location 
makes Göteborg a true gateway to Scandinavia.

City of Knowledge, Research and Industry

The region in and around Göteborg is Scandinavia’s most important area for trade and industry. Göteborg is the hometown 
of worldfamous companies such as AstraZeneca, Volvo, Hasselblad cameras, SKF ball bearings and Ericsson Microwave 
Systems. The telecommunications network in the Göteborg region is one of the most sophisticated in the world. Some 500 
foreign companies operating on the international market are represented here. Göteborg is also the home of the University of 
Gothenburg, Chalmers University of Technology and the IT University of Gothenburg. 

Climate Smart City

As a member of the European Union Sweden has put the EU Sustainable Development Strategy into action. It aims at bringing 
about a high level of environmental protection, social equity and cohesion, economic prosperity and active promotion of sus-
tainable development worldwide. Göteborg has since 1996 also an additional environment policy in place to reach the vision 
of the city’s development for a sustainable environment. The municipality of Göteborg is working actively with the matter and 
improvements are frequently being implemented.

Price examples Göteborg
∙ L ocal transport € 2	 ∙  House wine € 3-6
∙  Travel card 24 hours € 5	 ∙  Beer € 3-5
∙ L unch € 7	 ∙ C offee € 2
∙ D inner, main course € 10-30	 ∙  McDonald’s meal € 6

ECM contact details
European Cities Marketing, 29D rue de Talant, F-21000 DIJON FRANCE. Tel : +33 380 56 02 04.  
headoffice@europeancitiesmarketing.com, www.europeancitiesmarketing.com

short facts about 

göteborg/sweden

Thanks to ECM sponsors and partners: Special thanks to our partners: Official Airline:


